SEPTEMBER 2003

FOR INTERNAL USE ONLY. NOT FOR USE IN DETAILING.

HELPING MOVE LIVES FORWARD

Zyprexa MDL 1596: Confidential-Subject to Protective Order
ZY200189276

Zyprexa MDL Plaintiffs' Exhibit No.01999 Page 1



SLNILNOD 40 IT74VL

Zyprexa MDL 1596: Confidential-Subject to Protective Order
ZY200189277

Zyprexa MDL Plaintiffs' Exhibit No.01999 Page 2



Table of Contents

Table of Contents

Strategy Overview .............................5
Private Practice Message . ........................9
CMHC Message .............................25
SEPTEMBER 2003 For internal use only. Not for use in detailing.

Zyprexa MDL 1596: Confidential-Subject to Protective Order
ZY200189278

Zyprexa MDL Plaintiffs' Exhibit No.01999 Page 3



Zyprexa MDL 1596: Confidential-Subject to Protective Order
ZY200189279

Zyprexa MDL Plaintiffs' Exhibit No.01999 Page 4



MIIAYIAO ADILVHLS

Zyprexa MDL 1596: Confidential-Subject to Protective Order

ZY200189280
Zyprexa MDL Plaintiffs' Exhibit No.01999 Page 5



Strategy Overview

Marketplace Update

Congratulations on the tremendous job you have
done in launching ZYPREXA Zydis. You have
helped generate 13,000 new prescriptions for
ZYPREXA Zydis. Your efforts will continue to
have phenomenal impact on the lives of patients
and your overall ZYPREXA sales as you stay in

launch mode over the next 90 days.

Now let’s shift to the next evolution of the
enthusiasm and energy in passionately and
consistently delivering on ZYPREXA’s brand
promise has had a major impact on our customers
as we build the ZYPREXA brand. We want you

to come away from your district meetings with
three things. Number one, a clear understanding of
how our overall brand strategy and message has
evolved as shown in your new sales aids and,
number two, not just proficiency but mastery in
using the sales aids. The third thing would be to
really understand and embrace how we will address
welght gain with our customers and provide
resources that can help them with some patients.
You will see that this approach is dramatically
different from what we have done in the past.

We are embarking on a very exciting time for
next several months to include new formulations
and indications. While we cannot yet talk about
these with our customers, each of these will

play a role down the road in communicating to
customers that they can depend on ZYPREXA
to help them help their patients.

So far this year we have focused on connecting
our customers emotionally to ZYPREXA by
usmg emotional benefit statements, or “so-whats,”
in our dialogues and by talking to our customers
about the benefits ZYPREXA offers THEM, the
physician. We are going to continue doing that.

Three New Core Message Elements

Up to this point, you have had multiple sales aids,
and therefore multiple core message elements to

. Our brand will be expanding over the

help accomplish this. In fact, we have asked the
Retail sales force to be extremely nimble in that
you have a different set of message elements for
Private Practice, another set for CMHC, with yet
another set for treatment teams, not to mention
community hospitals. Even if our sales force
keeps it all straight, this type of inconsistency
makes it very difficult for our customers to truly
understand what we are communicating. As a
result, we are very excited to have identified three
core message elements that have demonstrated
they can help us sell across the different settings.

You will now see the same message elements in
type of customer or where that customer works.

In addition to simplification, the longer-term
advantage of these specific message elements is
that they are well suited to house the forthcoming
new indications, formulations, and data that we
will be adding over the next several months. As a
result, these message elements are strong now and
will grow stronger and stronger over time.

So here are the new message elements, each of
which supports the core message goal that
customers can depend on ZYPREXA to help
them help their patients:

Flexible to help you meet a variety
of patient needs.

Dependable and predictable to help you

strengthen trust.

Foundational to help you reach shared
treatment goals in schizophrenia and
acute bipolar mania.

These are the three things that our customers told
us are the most relevant to their prescribing choices
across our target patients. The good news is that
ZYPREXA is positioned to deliver on all three
better than our competitors. Let’s briefly take a
closer look at each of the message elements now.
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Strategy Overview

Flexible to help you meet a variety of
patient needs

The flexibility or versatility of ZYPREX:

\ is

and will continue to be a differentiator, especially
with other atyplcals continuing to try to coattail
ZYPREXA. Currently, ZYPREXA has four
different indications across schizophrenia and
bipolar mania, with more coming. What comes
along with these FDA approvals is the confidence of
customers in using ZYPREXA. Because symptoms
of bipolar mania and schizophrenia can vary from
one p-a'ti_e.nt to the next, and from one .epis-ode.

to the next, the flexibility of ZYPREXA helps
clinicians meet a variety of patient needs. When
we can show our customers reasons to believe
ZYPREXA is flexible to help them meet a variety
of patient needs, they told us they are more likely
to choose ZYPREXA for their patients.

Dependable and Predictable to help vou
strengthen trust

Dependability refers to customers saying that
they know what to expect from ZYPREXA’s
efficacy. Predictability is different from
dep.endability in that predictability means that
there are few “surprises” when using ZYPREXA.

Customers have told us that the more they are
convinced that ZYPREXA is dependable and
predictable, the more likely they are to use it because
it will help strengthen trust with their patients.

Foundational to help vou reach shared
treatment goals in schizophrenia and
acute bipolar mania

Foundational means several things to customers.
We are creating ownership of this concept as it
relates to our current indications, and it will be
further strengthened with additional indications

Zyprexa MDL Plaintiffs' Exhibit No.01999

that are anticipated. It means that medication is
the foundation of the treatment process giving
the physician, the patient, the patient’s family, and
the treatment-team something to build upon.
ZYPREXA is foundational because it has been
used for 7 years in over 11 million patients, and is
cited by APA/TMAP as a first-line choice for
schizophrenia and acute bipolar mania, giving
customers great confidence in the foundational
role of ZYPREXA in patients with schizophrenia
and acute bipolar mania. It is the treatment that
they will start, and stay with, in schizophrenia.

TO BE CLEAR, WE WILL ONLY TALK
ABOUT ZYPREXA IN THE MAINTENANCE
PHASE AS IT PERTAINS TO
SCHIZOPHRENIA, AND NOT IN
REFERENCE TO BIPOLAR MANIA.

OUR INDICATION IS FOR ACUTE
BIPOLAR MANIA ONLY, AND WE WILL
NOT PROMOTE OFF LABEL OR IN ANY
WAY IMPLY THAT ZYPREXA SHOULD
BE USED IN THE MAINTENANCE
PHASE OF BIPOLAR DISORDER.

A foundational treatment is one that takes a
leadership role in providing resources that
clinicians can draw from to help patients manage
their illness. The benefit of a medication being
foundational 1s that it helps customers reach
shared treatment goals.

Hopefully this overview of the three core message
elements giVeaS you understanding and confidence
that they are relevant and influential to our
customers. You should now have a clear
understanding of the ZYPREXA brand strategy,
aﬂd 'th.e new consistent core message elements
that will differentiate ZYPREXA from the
competition and help us to build a world-class
brand with world-class sales.
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Strategy Overview

Differences Between Private Practice
and CMHC Messages

You might be wondering at this point why we
even need multiple sales aids if the core message
elements are going to be the same across settings.
To be clear, there are still some very important
differences as we think about our customers,
because, after all, they do have different needs
based on the patients they treat. For example,
for CMHC, we will continue focusing on the
target patient with breakthrough symptoms

of schizophrenia and acute bipolar mania.

For Private Practice, it’s the patient with
breakthrough symptoms of acute bipolar

mania. Also, the data sets and other support

for the core message elements are tailored to
each setting. As you read the message flows for
the new sales aids in the following section, be
watching for what is the same for CMHC and
PP and what is different.

New, Three-Part Weight Gain
Message

Before moving forward, let’s talk about what
continues to be ZYPREXA'’s biggest issue from a
selling standpoint—weight gain. When you think
about weight gain, there are really two sources of
frustration customers are faced with. One is the
actual C‘]j‘nijcal Wjeight __.g-ain t’ha‘t can occur and
frustrate the treatment process. The other source
of frustration is, frankly, the way our customers
perceive we have talked to them about weight gain.

The fact is, we only have so much control

over the actual weight gain, but we absolutely
can control how we talk about the issue with
customers, both in the actual words we choose
and the tone we take during the discussion. Our
customers are telling us that they feel like we, as
an organization, simply do not understand the
magnitude of frustration that they face when
patients gain weight. They’ve made it clear that
we absolutely must genuinely empathize with
them in our discussions about weight gain and
provide them with resources to help them help
their patients.

So, we have completely revisited what we need

to say and how we need to say it. For starters,

we must immediately stop trying to win the
intellectual argument with customers that weight
gain is, quote, manageable and predictable. To
help all of us understand, it’s important that we
recognize that right along with dependable
symptom control, weight gain is part of our
brand. It really isn’t just an area of concern

or an issue—it’s part of who we are and

what ZYPREXA i1s. To that end, we need to
proactively address weight gain in dialogues just
as we would any other important part of our
message. | his may take some getting used to, and
that’s why ample time for practice has been set
aside at your meetings. Specific direction for your
three-step dialogues on weight gain appears in
the following section. |
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Private Practice Message

Now that you know the overall strategy as we head
into our September meetings, let’s take a closer
look at the Private Practice sales aid and message
itself. Let’s start with something that will remain
the same, which is that we will continue focusing

on the patient experiencing breakthrough symptoms

of acute bipolar mania, for whom 10 to 15 mg is
an appropriate starting dose.

Cover

On the cover of the sales aid, you will still have
the p’atient q'lﬁlotat‘i‘ons in the water to ensure
your customer knows exactly the type of patient
you're talking about in the dialogue. Since it 1s
not practical to read all these quotes with every
customer, pick one or two to talk about in your
call opener.

Doctor, let s focus our discussion loday on a patient with

breakthrough symptoms of acute bipolar mania. Lets say

the patient has come in the office and tells you, ‘I find
myself laughing one minute and crying the next.”
Upon evaluation, you determine that the patient 1s
expertencing a mixed episode.

Let's talk about how you can depend on ZYPREXA fo
help this patient.

With this opener you left no doubt in the
customer’s mind who you would be talking about
during the call, which gives you a framework to
sell in and also keeps the doctor from straying off
to non-target patients.
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Private Practice Message

Flexible to help you
1 a variety of patient needs.

Dependable and predictable to help you
S'Ef@n ih@n EB’NSE L

Foundatienal t_o-:h'elp you

reach sh

treatment goals.

ZYPREXA is approved for-the-treatment of -acute kipolar mania and fur schizoghrenia.

HEL Bt Ve LIS FaRniha

First Spread At this point the customer will often give us more

Moving to the first spread, you will see the three than enough to guide us through the rest of the call.

message elements for ZYPREXA. Again, these He or she might say that they want something
will now be the same for all ZYPREXA sales that is going to cover a wide range of symptoms
aids. Each of these should be stated in every call since the patient is having a mixed e—p—is-o-de,

at least once, even if greater emphasis 1s given to and that they want something that is going

one or the other. to work quickly.

After stating the message elements, this would In a real call, you might move ahead to the
be an appropriate time for a ffocused_, open-ended specific section of the sales aid that meets the
question (FOEQ) in the dialogue. Remember, customer’s needs.
FOE% should help us understand needs that o _ , _
- XA meets. Try to ask questions that get the For this discussion, however, we're going to work

doctm tot a]k about needs that ZYPREXA meets. through the sales aid sequentially so that everyone
has the appropriate background.

Doctor; when a patient presents this way, what are some
of the things you want from a medication as you work
with the patient?

10
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Private Practice Message

ZYPREXA has multiple
indigations.

» Aeole Bipotar miania, manic oo miged
enfsod iy, wWith or withoul pavehssis
» Acute bipoltar mania, in cembination

with divaElGre e o iy

S PRCE T s e e d e T e
o SHGM- and land-1armargatment of

achizophrenia

Efficacy across a wide range of symptoms.
to help you treat with confidence'

SYMPTOMS OF
BIPOLAR MANIA
MAY BICLUDE:
ELEVATED MO00

IRRITABILITY

GLEEP DIRTURRBANGE

PREGHURED SPEECH

TYPHERN Bey
TG mgiay for

tHwnigroen.

it

[ ?.-._-.:___-___";-:x:'_'._zz] Mean?ﬁ' p ] point
|- PR Y i Y-MRS Individual ltem Scores [LOCF

ZYPREXA ig approved for the treztment of acute bipolar mania and sthizophrenia.

For zdditonel safety profle end ather important prescribing considerctions, see peges:24:25 end the fiil
Frasaribifi Infrrgz ton.. R Meéthiodalogy anid Stody Limlztions, sée:pepe’26. For sefetyinfirmgtion dn-
liftilirfi-zrid el froed se8 rianufEctrers packens fhsers.

Tab 1: Flexible to help you meet a
variety of patient needs

As you open the Flexible spread, on page 4 you
see the megsage element “Flexible to help you
meet a variety of patient needs.”

Daoctor, you can depend on ZYPREXA because 11 1s
flexible to /Jeébyau meet a variety fy”pazizem‘ needs.

One way ZYPREXA is flexible is that it has
multiple indications. You may also want to take
this opportunity to properly frame the combo
indication with your customer:

Doctor, when a patient already on lithium or Depakote
presents with breakthrough symptoms of acute bipolar
mania, 1t means the currvent medication 1s 1ot
adequately controlling symptoms and you may decide
that a combination of medications is appropriate.

For that patient, you should choose ZYPREXA at 10 to
15 mg because only LYPREXA 15 approved fo freat
acute symptoms of mania and mixed mania when used
alone or in combination with hthium or Depakote.

This means you can ﬁe/ even more co.nﬁdmz‘. m

depending on ZYPREXA to help you help your patients.

LYPREXA provides efficacy across a wide range of
symptoms of schizophrenia and acute bipolar mania to
help you treat with confidence.

For example, doctor, you stated that for a patient
experiencing a mixed episode, symptoms of wrritability,
and sleep disturbance are often of concern. You can
depend on ZYPREXA to help you treat a wide range of
symptoms of acute acute bipolar mania, including sleep
and irritability.

Then we should check for impact by asking a

fOllow—up question such as:

FOEQ: How does ,ﬁmcy across a range fyfsympz‘ams-
associated with acute bipolar mania help you as you
work with your patients?

On page 5 is the core symptom chart comparing
ZYPREXA to Depakote, but be careful here not
to make overstated claims of superiority over
Depakote. Customers told us that the goal is to
show that ZYPREXA can help them meet a
variety of patient needs, not to prove Depakote
is inferior.
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Private Practice Message

Robust efficacy in mania with er without
psychotic symptoms™

SYMPTHMS OF

GIFDLAR MANIA

T REAY IMCLUBE:
A

54%: ELEVATEN MODD

o) Falleits: Williaul pfehiie spnifiania;

IRRITABILITY

TS

BLEER DIRTERBANGE

FRESEURED BFEEDH

i Yl dweek higniar

e ol T
0N R P
B i madal o

PR
VA wppiiay for
divaieasy,

For patients with psychotic spmptoms, groups treated with AYPRIEXA
amd divalproes shpwed comparable-fmprovemernt in ¥-MRS Lytal $rore
(LY PRIXA A vl 4390 PENS),

ZYPREXA is approved for the treatment of acute hipolar mania and schizophrenia.

For zdtione! safety prof e nd other imparient prescribing considéretions, see pages 822 and the full R
Pistiibing Infirmation. For Mettiaoak gy and Stuty Liritthonis, e pet U6, For safety Tnformétin on - &
A 8lprhei o6 HEnUFACRITer's peckese Tisst

Olanzaping
NG M

ATV LIVES ERRWART

On page 6 of the sales aid, you see another reason
to believe that ZYPREXA is “Flexible to help
you meet a variety of patient needs,” in this case
because it provides robust efficacy in mania with
or without psychotic symptoms.

Customers 1in market research continue to tell us
these data are important, because so many of
them still tend to niche ZYPREXA only for
those patients with a psychotic presentation. Use
it to show that ZYPREXA can help the customer

meet a V-arie‘ty of patient needs:

Doctor, you would expect ZYPREXA to do a great
Job if a patient is psychotic, but it was actually in non-
psychotic manic patients where ZYPREXA worked
even better than Depakote.

At this point, you might also check for impact by

Doctor; are you confident in using ZYPREXA to
treat acule éé%!m mania even y‘ the Pﬂﬁem‘ s no
psychotic symptoms?

12
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If the customer says yes, great, but many
customers still aren’t so sure and we need to
know where we stand and plan future dialogues
and programs accordingly.

In market research, some customers tended to
associate the word flexible with dosing, which is
fine—ZYPREXA offers that. But the kind of
flexibility that allows them to meet a variety of
patients needs goes way beyond dosing and is a
competitive advantage for ZYPREXA. We should
make sure our customers understand exactly what
we mean by flexible and not leave it up to them
to form their own definition.
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Private Practice Message

Rapid centrol of bipolar mania to help you connect
in the first-days of treatment'?

WOrEERR

stre

i this d-wesk bipniar

mania sty mean
mindal donad vl
TF migliay oy
ZEPRERA sl
ZYPRUEXA v smatistieally signifieantly better in-Y=MRS Tivtal Beopre” compated ARG mofday-for
with divdlpioes as early s diy 2 (P=0310. RBHENRY

arof o vignidse LOCE analyed of mean-

S Seiyre Uliegs data diy not dnply

ZYPREXA ig-approved for the tregtment of scute bipolar mania-and sthizophrenia.

For zddtionel safety prof le end other-Imparient prescriing cons|derztions, see papes 242t and the ful
Prisibiriy iz, Fir Wethan gy 2 Shitty Limlisbiing, 5ee pieps 26 For safety iniriiztian an’
divzl proiesd, S8 FEnifze ier's pecka e ingart

Tab 2: Dependable and predictable to  This is something our customers tell us is very
help you strengthen trust important to them as they begin treatment with
Now lét’;.s- move on to the next main section 4 p atlent By all means, ke;_ep’ P :ofinting out how
of the Pi‘ivaf‘e. Pract‘ic-é sales aid, which is | ZYPREXA‘ separated statistically from Depakote
TN At o g g g as early as the second day, and check for impact

“Depeﬁdable .-anci pred1ctable to l}elps you here perhaps by asking:
strengthen trust.” This is the section that now
contains the, quote, rapid data. The difference is Doctor, what does it mean to you when you can connect
that now the data are not just shown to make the with a patient in the first days of treatment?

case that ZYPREXA works rapidly, but rather

that this will allow doctors to connect with

patients in the first days of treatment.
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Private Practice Message

Rﬁ-pfi.df. imp rovement in-depressive symptoms. of
mixed mania to help you offer hope'?

ZYPREXA is-not
approved Jor the
tratment of:
w0 | 4 Kipolai defivession.

Wiz aon 35
L I e £

Yoo 5 i
wpts i i

-fmreveent

Patients-in-this-analysishad substantal depressive aymptoms-at baseline (1IANMIY=2()
£ 2 pivotal smadies of ZYPREXA dn..

Results 5:111]‘,_\'_11; zeflect 4 posthoy, _.pmj_ie_d. “ayiat
patientsavith tigtits we e

i ed fi3-have-miged amiiiia BT srady’
ety Neitlier srudy alsive showed. o sraristical differsnce bHewween YYPREXA 4id placelbo.
for weeks 153 The 4 week study showeda sapecinr Baseline-to-endpoint change (ln=f}3]
Resalts wese -caleulated o the hasls of s visitwise analyais of ingprovernenrin 1 JAN -1

Iyl Sene: These data do ot fply:specific.amset of actinn fn-individual parients,
EYI_’:BEXA_-_is-_appr_werj ;for_._the-_t_reatm_er_|1’__'of_'acute-_'pipoi_ar maniza and schizophrenia.

For2 tidtingl safety profle erid Gther rmpaficht presuiting corisidetatiins; See pages 2225 2 the full -
Prescrlbiiy fifiictior. For Methadoleiy &rid Stiidy Lirifeeiis; 562 pE0g 26,

lsnzapine
TG M

ATV LIVES ERRWART

On page 10, you will see another reason to
believe ZYPREXA is Dependable and
Predictable. The reason to believe is that
ZYPREXA provides rapid improvement in the
depressive symptoms of mixed mania to help

offer hope.

The graph showing ZYPREXA
depressive :s;ympto_ﬁis is the supporting proof that
ZYPREXA can do what the headline is stating.
The patient having a mixed manic episode can
be a particular challenge to our customers, and it
is very important that our customers be able to

14
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s efficacy in these

ofter hope to a patient having so much trouble
with the illness. Just as we have done with the
sell sheet, you might say:

Doctor, when patients are experiencing an acute episode
of maxed mania, they can often feel discouraged and
hopeless. Because ZYPREXA provides rapid
improvement for those depressive symploms in mixed
mania, you can quickly offer hope to your patients. How
does this help you help your patients?

This is another great example of making sure we
state an emotional benefit or “so-what,” and it
does a nice job checking for impact as well.
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Private Practice Message

Helping with commen patient concerns to sustain frust

Weight gain during treatment can-be a significant challenge
for.you and your patients and may ‘frustrate treatment goals

Pa tlt: nts.may thavea better .n:_ha_n ce _of's_ucccss wh en-couns cled up fro ntabout
weight gait.

Lilly provides:resources for ongoing support to help-you help
these patients with these challenges
Solutions for Wellngss progranis

Gi‘-nup“and individual education matesials on nuitiog, .exexcise,-
and biealelry Bfesnde:

11ealihy Lifestyle:Solutions video
Al proae tive welght-manzpement program:

Nutrition.in the Fast Lane
Nutritiofigl informadan o popalar fist-food cliaiis,

1 lc_althy'.'-'l‘ips ;tear .sh[:(:t_s :

1lealthy Lifestyle tearsheets

Visit ZY PRIYXA .com for additional resources :

Potential for somnolence.

Summalence was- the'moit cmmion tatment-emet pent.adverse eventagaociated
with Z.YPRL\A i placebi-entirolted clinical triale for acare e

7Yr R]LXA ‘can _'b_(::_tak'[_:_n in t_:h(:. (:a.rly. cvening.

ZYPREXA is approved for the freatment of acute bipolar mania-snd schizophrenia.

For-goditidng| sefety prof |e-2nd-other Tnpartnt. presuriting Cons|deretion, Sei peges 22-25 endthe full
Prescnblng Infsiration. For- r'Iemnl:kaJgj 2nil Stidy Lirnitations, Sé- png a6,

Next we move on to an absolutely critical couple
of pages. These are the pages where weight gain
should be addressed proactively with customers.
Before going on, let me 31mp1y state that as
former sales representatives and now members
of the brand team, we truly understand how
challenging this issue has become, and what an
obstacle it can be for sales representatives.

And if we're all frustrated, we have to think about
our customers level of frustration as well. First,
they’re frustrated by the actual clinical weight
gain itself. Second, at the national level, they’re
frustrated by the way we have communicated to
them about the issue. We have tried to provide
them with data to help them understand the
problem more clearly.

What we have to realize though is that weight
gain is really part of our brand. That doesn’t mean
that ZYPREXA isn’t the best option for patients
with acute bipolar mania. So what are the three
things our customers want us to do differently?

First, they want us to simply acknowledge the
frustration they face with this issue. That doesn’t
mean simply admitting that it can happen, everyone
knows that. It means truly empathizing with the
customer and expressing our acknowledgement of

the challenge that weight gain presents to the
customer and the patient as they are Strugg]mg with
mental illness. It’s really a situation of arguing the
customers’ case for them so that they KNOW we
understand the scope of the problem. If we can have
that kind of tone with our customers, they have told
us that will go a long way toward restoring our
credibility. But each sales representative will have to
use his or her own words and style, and this is going
to require practice. Otherwise it will sound canned

and credlblhty will be lost.

Second, let our customers know that counseling the
patient up front is the best way to keep weight gain
from hindering progress. Again, tone is critical. We
can't make it sound easy. Many customers perceive
that they already do a good job counseling patients
about weight gain—and some do. The main thing
here is that we don’t say that simply by counseling
patients, no matter how well, weight gain is

not going to be a concern. No matter what our
customers do, some patients will gain weight and, in
some cases, let’s be honest, an alternative medication
is appropriate. After all, if a patientgains 35 pounds
and the therapeutic response is just average, it might
be time to explore alternatives. Facing this reality
will go a long way toward using the right tone
and maintaining credibility with our customers.

SEPTEMBER 2003

For internal use only. Not for use in detailing.

Zyprexa MDL Plaintiffs' Exhibit No.01999

15

Zyprexa MDL 1596: Confidential-Subject to Protective Order
ZY200189292

Page 17



Private Practice Message

Some customers used to say: “oh yes, of course 1
counsel all my patients,” but what they really
mean is that they merely warn the patient that
weight gain may occur, which is entirely different
from true counseling. In some cases, it might
make sense to ask the customer specifically what
they say to patients about weight gain to acquire a
thorou;gh understanding of what they are saying,
not so we can challenge what they are currently
doing, but so we can recommend how our
resources should be used.

Which brings us to the third and final step as we
proactively talk about weight gain: tell customers
that Lilly provides resources to help them help
their patients who struggle with weight gain. We
are not going to position our resources as a cure
for weight gain. More realistically, we have to let
our customers know that for many patients, these
resources, particularly SFW; can help with weight
gain. Our customers need to use these resources
in counseling patients at the time medication is
started. In our sales dialogues, we should have the
Solutions for Wellness materials out and on the
customer’s desk to bring them to life. Otherwise
all the resources are just words on a page.

Let’s make sure this 1s all clear. ZYPREXA is
dependable and predictable when it comes to
efficacy, and we have great data in the sales aid
to support that. But another way that we
demonstrate that ZYPREXA is dependable and

predictable is how we help our customers with
common patient concerns.

You might be wondering, what happened to the
rapid/non-rapid weight gain data? Those data are
actually no longer in any of the sales aids. Again,
while that kind of information can be useful in
making intellectual arguments, our customers
have told us loud and clear that more data is not
what they need from Lilly. To be clear, we are no
longer using words like “predictable” and
“manageable” in our discussion with customers
about weight gain.
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Here’s a sample of what the three-step weight
gain dialogue should sound like:

Doctor; let s talk for a moment about weight gain.
Putting myself in your shoes, it must be a real challenge
when you want to use a medication because youre
counting on 1t to work, but then the patient starts
gaining weight and next thing you know, the weight
gain 1s frustrating you, your patient, and your
treatment goals. |

What we do know 15 that 1t 1s very important lo counsel
patients up front about the potential for weight gain.

As a result, Lilly provides resources that can help you

help your patients who struggle with weight gain such as

[read list Sfrom sales aid]. Doctor, I truly understand the
Jrustration you can face with this and simply want to
work with you by providing any resources and support
that I can. How can Lilly be of most help to you?

Now, this three-step approach is not going to
make weight gain go away, that’s for sure. But it
will ease some of the tension and frustration our
customers feel toward Lilly and will encourage
them to try using the resources we offer with
more of their patients. The bottom line is we
need to transition to playi’n-g a supportive role
rather than a convincing role. This needs to be

part of our dialogues just like any other important

part of our brand message.

In Private Practice, somnolence can still come up
as an area of concern.

When it does, it’s important to clarify with
the customer that not every patient is going
to experience somnolence as an unwanted
side effect, but some will. For customers who
want information, we should continue letting
them know that ZYPREXA can be dosed

early in the evening.
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Private Practice Message

Reliable safety profile to help you maintain trust

No black-box or boldéd warnings:

Low risk of EPS

14 placebn-conunlled sehizopliterirsmady only e

f of extiapyfatidal fyinptoms (EPS), dkathita, was ed 4191
often-wirhi ZYPREXA avany spedific dose (T00H2.567151042.5 igrday):

witli placebin

Low-potential for harmful drug interactions

receiving concomitant therapy with fhavoxamine.

Pregnancy category C
Nip:evidesice pf tesamgeniciny was sbserved in preclinical nijals;
§ 5t AYPREXA I piefiant wilmen.

theteareinp adequate

afid welleonolled i

ZYPREXA is-approved for the freatment .of acute hipolar mania-and schizophrenia.

For &ditiing) seféty praf :2nd other ImpAMGnt preseribing considerc tons; see:psges 28t end the ful
Presciibifg’ Infarnztid. For Mettidoold gy znd Stuidy Limitztions e fizge- 28,

!anza-,ume

HELFING LMIVE LIVES ifc‘mm &l

On page 14, you will see safety considerations. The
idea here is to let our customer know that one of
the ways ZYPREXA provides predictability is by
having a reliable safety profile which can help

them maintain trust with their patients.

Why is the safety information contained within
the Dependable and Predictable spread? Even
though ZYPREXA is certainly not without side
effects, our customers need to know that right
along with ZYPREXA's efficacy, they can depend
on ZYPREXA to keep surprises to a minimum.

SEPTEMBER 2003

For internal use only. Not for use in detailing.
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Private Practice Message

reach shared treatment goals

Medication is only the first
step in the treatment process.
it gives the physician, patient,
and Tamily members something
10 build upon.

ZYPREXA is . cited as a first-line eption

for bipolar mania by both the American
Psychiatric Association (APA) and the Texas
Medication Algorithm Project (TMAP).12

Easy-to-use therapy that's eompatible
with your patients’ daily lives:

Onee-daily dosing:

No routine blood monitoring required

Available in 2.5+, 5-, 7.5-,10-;15-=,
and'20-mg tableis

ZYPRIEXA can bensed in combination.
with lithiam or divalproet

7 years on the market, used by more
than 11 million patients worldwide

ZYPREXA i approved for the treatment of scute hipolar miakia-and schizophrenia.

For. 2 dditiang| s&fety prof |6-2nd-ather imparzat. reseribify onsiderz tions, sel peges 22-25 and the full |
FresErbing infarmetio.

Tab 3: Foundational to help you reach
shared treatment goals

Now let’s take a look at the third section of the
sales aid which tells customers ZYPREXA is
“Foundational to help you reach shared treatment
goals.” It was really interesting in market research
to see how customers responded to this section.
Frankly, we were worried that without lots of
charts and graphs, customers would not come
away thinking about ZYPREXA as foundational
for acute bipolar mania. Instead though, they
really got it with the information we do have.

First, there’s the short paragraph on page 16
that defines what foundational means in
treatment. Then on page 17_', you have t‘hr_ee
reasons to believe ZYPREXA 1s foundational in
acute bipolar mania. First the APA/TMAP
guidelines statement. This continues to test well
in market research and helps keep competing

18
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atypicals at arm’s length, especially with Rule
Bound customers. Next comes the “easy to use
therapy” statement, which speaks to the simplicity
of using ZYPREXA, something customers really
want in a foundational agent. This also is where
the new combination indication is cited.
Customers think of the foundational agent as
the one they can use in combination with other
medications should the patient’s presentation
dictate that combination therapy is the best
course of action. The fact that ZYPREXA can
be used alone or in combination with lithium

or Depakote in acute bipolar mania is another
way we can keep our competition at arm’s
length. Additionally, by reminding customers
that ZYPREXA has been on the market for

7 years and has been used by more than

11 million patients offers them a sense of
security in using ZYPREXA that they do not
get with all the other options. |
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Private Practice Message

Reseurces that can help you help your
patients and their families

Paticnt education materials

Lelp patients learn ahout their Qlness and know wiiat to expect:fiom thelr medivaton,
Healthy Lifestyle Solutions vides
A proactive welght management prograrm:

Solutions for Wellness programs

Loup and fndiwidaal sducationag mateiiald prranition; exeicks; and healthy lfearyle.
Moving-Forward paticnt education video and brochure

Visit ZYPRIEXA com

Additional fesouices Foi physicizns aswell as patients and their frmilies.

TYPREXA is approved For this traatmint of acufe bigislar mania:and schizophnsnia.

lanzanineg

RELFING LHOME LIVES FHSMAND.

Finally, our customers also feel that a foundational =~ Here’s an example of what you might say to a
medication should come with a full complement Private Practice customer in the Foundational
of supporting resources, which 1s why the section of the sales aid:

resources are listed here. To be clear: | C .
Doctor, when a medication 1s foundational, it gives

OUR INDICATION IS FORACUTE You, the patient, and the patient’s family something
BIPOLAR MANIA ONLY, AND WE WILL to build upon. ZYPREXA is foundational to help you
NOT PROMOTE OFF LABEL ORIN ANY reach shared treatment goals in acute bipolar mania
WAY IMPLY THAT ZYPREXA SHOULD because it has been cited as a first-fine option for bipolar
BE USED IN THE MAINTENANCE mania by the APA and TMAP, ZYPREXA is also an
PHASE OF BIPOLAR DISORDER. easy to use therapy. Finally, ZYPREXA has been on the
market for 7 years and used by over 11 million patients.
Doctor; as you think about ZYPREXA being
Joundational in acute bipolar mania, how can it
help you reach shared treatment goals?

SEPTEMBER 2003 For internal use only. Not for use in detailing.
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Private Practice Message

Flexible to help you meet-a variety of patient needs,
Dependable and: predictable to help you strengthen trust.

Foundational to-nelp you reach shared treatment goals.

Also availabile'in 2.3+,5-, 7.5~ LYPREXA" Zypdid (planzapine]
atid 2=ing rablets. ' nrlly disintégiating thlets:
Alsp avaTlable 5 atd 201 tabléts,.

ZYPREXA is-approved for thetreatment oF acoie hipolst mania and for schizophrenia,

Back Cover

Now, let’s move ahead to the back cover. It’s

very simple, with the core message goal at the top
and the three core message elements below that.
As a prompt for you, the sales representatives,
and a visual reminder for the customer; the

10- and 15-mg doses are pictured for tablets

and for ZYPREXA Zydis. This is a great place to
review the message elements with the customer
and create action using CAPS.
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Private Practice Message

Rohust efficacy in less severely manic patients’ Improvement in PANSS Cognitive score in
Patients with baselinie Y-MRS Total Score below the median a bipolar mania trial
baseline of 27 Significant improvement relative to placebo

46% Wean modal 6086s
wers 1Tma/day
3T ZYPRENA -

anid WO mwlday
far valpraes,

PANS.S.-'_C’.'Qgu'_ifi{'e Component seore inclades.concepraal disprzanizadon, dithealyy
itvalystract thiflking;arerentypic tiinking, tensivn; manterisms, poor-attention, poor
Lii gll aruidy patients mend livprovement 1n.Y-MRS Lol Segie was 49% avith judgment and insighit.

LYPRIEXA :fﬁ 2135 and 3% with L‘Livalp‘r nex{n=123 . P (36,

Liva-dimnilar 3 -week stady, Improvement ir PANSE Cognitive Component seorewas .

. . ) . . o cnmﬁa.f.ﬂﬂe‘ (P:Nb) wlchYPRL‘.XA(11:'34,17%) ani pilacehn-ftn:i@f%, A463); .
ZYPREXA is approved for the trestment of scufe-hipolar tania and schizophrenia: ’ : B

For additionc] scfity profle and otfier importznt prescribing consideretions, see peges 2225 and the full
Prescribing Infringtion. For Methiddala gy and Stidy Linitetians,; sée/page - 26. Far sefety dnformatian o
izl proie, See TanUfEEt rer's. pEkane nset- sLIaefin,. vimwman Lasoaas:

2

%
'!Eiﬁzé,'ej‘ih'é:

HEVPING MaWE LILES - FoRLAFE

Additional Data On page 22, you see the graph showing

Let’s briefly review the additional data in this improvement in cognition. This can be used to
sales aid. address an area of concern that ZYPREXA could
negatively affect cognition.

The first data appear on page 21, “Robust efficacy
in less severely manic patients.” This could be
used to address an area of concern that comes up
occasionally, which is when doctors state that they
do not see patients as severe as those represented
in our clinical trials.

SEPTEMBER 2003 For internal use only. Not for use in detailing.
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Private Practice Message

The third page of additional data provides you
with further support in case a customer has an
area of concern about ZYPREXA and EPS. It
EPS rates comparable to placebe’ doesn’t come up very .ofte-n, but since some of
e our competitors, mainly the anticonvulsants, talk
| about this, some customers need to see a little
more evidence.

That’s the Private Practice sales aid. Obviously a
sales aid is just that, an aid. It takes a professional
—— sales representative to actually bring a dialogue to
Naﬂ e e b PR i i life and sell in the Private Practice setting.

tidals Fiig acteee:Iyipular  fiaiis.

Ino 1'1:_1}:“_. npe-aaly E.5pe u.hc Trits

of extapyrisnidil s (LPS, kit was sepy sivith,

ZYPREXAatdny specific dase Q100 2.3 91713, 03 25 mngd d cotipared with placebio:

ZYPREXA s approved for Thi treatment.of acute-hipolar mania and schilzophrenia.

For SO ) 50 e e s o PR, e

deahend thefll :PI.'EECI'iIj.in'g'.|l"rf{fl'l'.l;l'l'éﬁ€j'n: FUI'r\'1Bﬂ1CldD|Ug_'|"Cﬂlj5‘tUIjj'L|I'I'IiEtiDI'I5 SBBE&QB’QB. oZatra-fim v ieENa L3 at s

S OlEhzapine
K FJ.'F.'HE_ EarE _'.“F'EE _'FG‘Z‘}U.H th
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CMHC Message

As was mentioned earlier, all segments have the the same: one coming in with breakthrough
same Core message elements. But here is how they symptoms of schizophrenia and acute bipolar
are delivered in the CMHC setting. (Remember, mania. [ere’s an example of setting up the

for the next 90 days we are still in launch mode patient in a call opener using the cover and first

for ZYPREXA Zydis.) Pag®

Doctor, 1d like to talk to you about a patient that you
may see today, suffering from breakthrough symptoms
of schizophrenia or acute bipolar mania. He comes in
slzg/az‘ly wrritable, uncooperative, hostile, and he has
recently started hallucinating. These symptoms make
it difficult for him to connect with others and signal to
you that something needs to done. |

When You see 1his patient, L want you Lo depend on
ZLYPREXA to help you help this patient with
breakthrough symptoms.

Cover

On the cover is the metaphor for how
ZYPREXA can help physicians help their
patients. This captures the therapeutic alliance
and the brand promise. The target patient is still

SEPTEMBER 2003 For internal use only. Not for use in detailing.
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CMHC Message

breakthrough

First Spread Which of these attributes is most important fo you when

This clearly sets up the patient so you can build you see this patient?

the dialogue_ and create action on that -speciﬁc: It sounds like dependable and predictable to help you
patient. At this point you have already shown the strengthen trust is most important to you, so I would like
cover, then opened up the sales aid and verbalized focus on this area.
the first page. Now take a look at the three core |
message elements for ZYPREXA. These, in their Ea-‘?h MEssage element_ has b_een _S-ta.‘i;e_(_:l and
entirety, should be stated on every call. The sales d.eﬁne.(_:l_, then an FOEQIS asked. It s rmportant
force will be accountable for knowing all three of ~ t clar ify the physlqan_;s response in order to
these, and will be periodically tested. Here’s an understand needs. At this point the physician
example of how the call should proceed: has given you the information you need to
proceed with the rest of the call. In a real call you
Doctor, ZYPREXA can help you with patients in three would now go to the appropriate section of the
ways. It 15: sales aid to meet the needs of your customer.
This sales aid is designed for a deep dive on one

Flexible to help you meet a variety of patient needs. RS ¢ = ety S
Which means the flexibility to treat a broad range of message element per call instead of going cover

symptoms of Scfﬁ'iZOPbmm’zzw acute bipolar mania so you to cover _th-rough the _e-_nt%re- sales aid. But for our
can treat with confidence, purpqse;s here, we are gomg to '-_Sh'arpe_n_ _the: saw
and give an example of dialogue around each
Dependable and Predictable to help you strengthen trust.  message element.

Which means you consistently know what to expect.

And Foundational to help you reach shared treatment
goals. Which means you have a medicine for treatment of
schizophrenta or acule bipolar mania so you can reach
shared treatment goals.
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CMHC Message

meet a variety of patient needs.

Treats-a wide range of symptoms

L

ZYPREXA has multiple indications: .
+ §ehizophrenia — short-teri treatment

+ Gehizophrenid — maintenance of reatiment.response.

» Acute hipolar mania — monotherapy

« Aelife-hipolar mania — combination theragy with lithium or divalgrogx
ZYPREXA is cited as a-first-line:option for-both schizophrenia-and bipolar
fiania by the Aimerican Psychiatiic Assotiation (APA) Practice Guideline and
thie Texas Medication Algorithm Project (TRAPY™

4

ZY_PB'Em'is approved f_orih_e treatment.of-schizophrenia and for acute hipolar mania.
For e ditianic) safety;prof (& End tther Iriporient prescribing. Considers fisrs Tor ZPREXA. 588 pagés 1617 Znd thi:full Prescribing Inforristiar.
Far.seféty infarmatiam on littiurn 2nd divelproes,:see manufectirers’ peckege nserts: C

Bhian

HELRING NHVE | IVES FaRAE

Tab 1: Flexible to help you meet a
variety of patient needs

If your physician answers that flexibility is the
most _imp:o_rtant attribute for the patient you
described, this is how to move on.

Doctor, you mentioned Fiex-ié.i-li.@/ 15 1mportant when
looking for a tool to help you help your patients with
breakthrough symptoms of acute bipolar mania or
schizophrenia. ZYPREXA is flexible to help you

meet a variety of patient needs.

When that patient I mentioned comes in fto see you, he

may have several of these symptoms. Which are the most

concerning breakthrough symptoms?

How helpful 1s 1t that ZYPREXA and ZYPREXA
ZLydhs have the most indications, specifically indications

Jor acute bipolar mania alone or in combination with
lithiuum or Depakote? And how about in the treatment
f;yCS C}JZZOP}J?"E?’ZZ&Z and mazm‘enam{g@f freqatment rggpgn §e
in schizophrenia?

It 15 also the only agent cited as a first-line option
Jor both schizophrenia and acute bipolar mania by
the APA and TMAP

o0 when that patient comes in 1rritable, hostile, and
hallucinalt ng, you m;nﬁe! ;cmﬁdémﬁz‘/a"czz‘- you have a
medication that will beéb ya:zi; /964@ the p’aﬁmﬁ

ZYPREXA offers you the flexibility to treat a broad
range of symptoms in acute bipolar mania or
schizophrenia so you can Lreat with confidence.

How does this flexibility help you belp your patients?

What has been your experience with the flexibility of
ZYPREXA and ZYPREXA Zydis to treat a wide
range of symptoms<

The flexibility section is also an excellent
opportunity to cash in chips regarding which
breakthrough symptoms are most co ncerning
to your customer. |

SEPTEMBER 2003 For internal use only. Not for use in detailing.
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CMHC Message

strengthen trust.

Robust efficacy across negative symptoms of
sch:zaphrema ta help yau :mpmve mﬁtwatmn“

Rapid control of the acute sympioms

of schizophrenia to help you restore stability’

SYMPTOMS INGLUDE:
HOBTILITY

FPODR IMPELEE CONTROL
TXGITEMENT

R BRI
siiizophienia Wiy,

EE | impovemsi

et {E?GE?BE ﬂGS_?}S

SR i 1)

R WG TG aig/idak
B I '

FiF IYPRERA -
el AL mi gy
for hatoparidot:

Patienty i tlild 3-week stady bad baseline PANSS Apiration Soore 220 and
O] -Severnity-seale senre 24 ar enmllimient.

Results WerE -';'a‘.lcg_lig'ed il
Frisin Baselie 36 PANSS. Aoftiting Sciie, | Neve dita s dot Baply ipedfic oiset of

action if idiidaal pavieni..

of weidiwise. OC analysts of fnean aprovement

&

SYRMPTOIES INGLUDE:
LATH.OF EMDTION
WITHIRAWAL

LAGH TIF MUTIYAT 10N
POUR ATTENTION

reckamady of patients with . .lJ‘jl\ll\«dgwqfd oplie
qd.uzapl aifirin dignrder, or selifzoaffective disorder

B E?i et tdosn

ZYPREXA was alan statistically supering to sisperidone.in. overall SANS

Inprovement (’;5% wa 238 '1‘:1_7_1' _m petidone; P20 )

SN ATY-Senre . .
Ty seoy . mwtiaﬁ

fiue e pingideas,

IYPREXA 18 apprmfet] for Thie tiestmeit of schizophirénia and for acuki hindlar manis.

Forgditiorz) Séfisty; it le-2rid thier inpariEnt pregériblig caniderztions, Se8 PegEs 1617 end the filll
Tirstriting Inforiigtion. -For Methioddkgy Enitl Shudy LiFitatiins, 588 fépes 1 %20, For 52 fetyirformztion
on heloperidol-end risperidone, see mentfacturers' pa chge inserts,

Tab 2: Dependable and predictable to
help you strengthen trust

Knowing what to expect in both of these respects
is important to the trust between the doctor and
patient. If a physician states that dependability and
predictability are what they are looking for in an
agent, then here is how a call might proceed.

Doctor, you agreed an agent needs to be dependable and
predictable to help strengthen trust.

A patient relies on you fo help them get better. The
rapid control of symptoms of schizophrenia helps you
restore stabthty. For patients needing rapid control,
you can count on ZYPREXA. It offers you efficacy
comparable to Haldol but without the inherent side
effects. Here, these patients on ZYPREXA showed
improvement with regards to acute symprtoms cyf
sc/s'zzopérema In this study, at the end of 24 hours,
LYPREXA and Haldol had similar acute psychotic
symptom reduction, which means you can control
those sympioms that may lead to hospitalization.

For this patient, ZYPREXA Zydis can be a
dependable way for you to intervene quickly for
breatkthrough symptoms like hostility and poor

impulse control.

It starts dissolving immediately in the mouth so
both you and the patient have control and convenience
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wzf/aam‘ mm‘zf cing the benefits you have come to expect
ﬁ om ZYPREXA tablets.

How does this compare Lo your chinical exper-ieme?
Another reason to believe ZYPREXA is dependable
and predictable is that it has robust efficacy across

negative symptoms of schizophrenia to help you
improve motivation. Here is an example:

Doctor, Dependability 1s also reinforced through
LYPREXAS robust efficacy.

This same patient coming 1n with acute breakthrough
symptoms of schizophrenia may also have other
debilitating symptoms that need to be addressed once
acute breakthrough symptoms like poor impulse
control, hostility, or hallucinations are controlled.

In this sz‘udy ZYPREXA was sz‘m‘z’sz‘ia‘aiz’y superior to
risperidone in overal] SANS score improvement. This
graph shows some specgf' ¢ measures. Here, patients
taking a mean modal dose qf]7 2 mgof ZYPREXA
did smfzsz‘zcczliy betler than patients taking Risperdal
Jor troubling symptoms like affective flattening,

apathy, and 'gzwci_aiiz‘y, which means the pazz‘.imf s more

likely to engage in their therapy.
How does this compare to your clinical experience?

How does this improvement in negative symptoms help

you ,634@ your pa ionts?

Zyprexa MDL 1596: Confidential-Subject to Protective Order
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CMHC Message

Reliable safety profile to help you maintain frust

Helping with commen patient concerns to sustain trust

No black-box or bolded warnings
No routine liver and Kidney ‘function tests required
Pregnancy category C

Naemd iof teraty gei n was nbsery ed i preclinical ufaly; there are no-adequate
and well-¢ n]ldnal vith 2 PRIEK A o pregnant women;

Low incidence -of prolac‘un elevation

Low risk of EPS-
oaly one analyss o a placeboeontuolled sehizophznistady, vl

fe_xnapu mdal-“mpt nq(Ll-"-:) karhisla, waste p)td"" Hicawmtly
LYPREXA it any specific dise (10:042:5 o T5EES ingda) vof

specific-torm
friie: plen with
d with placebo.

Low incidence of TD'
J1ad1ull 111:[ deutes plaq 1 bipo lzu ovanfa tuch {IN=23 1) vadivlproexy, zero vases.

. weatime ntg mle gﬂ oF exposure
eeke; ZYPREXA 520 mg/da ay; mean modaldnse 16- mg? 7day)..

ed i minimize the askof- 11
shivald lﬁ.é:it.o:imﬂﬂt'df

rescriing ghowld e doiastent with:the n
I£ iteaigns an d-ﬂmptnm appear, disen i i

Weight gdin during treatment can be a significant challenge for you
and your patients and may frustrate treatment goals
Patients rigy have a bétter chance of sadeéss when counséled upfront dbont weight gain.

Lilly provides resources for ongoing support to help you help fhese
patients with these challenges

Solutisiis for Wellness prografis.
Ciioup-and Individual education matesials on.nubition,
exeacide, amd hea_"lth}-"-].'i.f;es_t}-“le;.

1ealthy Lifestyle Solutions video
A progetive welghr iiageineit phogiam:

Nutrition in the Fast-Lane |
Nt il 3iifor taating i popalas fastdioo d ehraiiss.

ealthy Lips tear shects
1lecalthy Lifestyle tear sheets

Vigit ZYPREXA com for additional resovirces.

ZYPREXA I8 approved for the treatment. of s¢ hlzophrenla and for acute hipolar mania.

Fhr & iiitiing] safety: prnfls Enidtfir” Irnpﬂrt;ntprescnblng Eansiderations, see feges 161 7 dnd the full
Prescnhlng Iriformetian: For- Methotlogy =nd Study Limitztions; see pEgEs 436, -

Now let’s move on to the predictability aspect of
this section. Again, since weight gain is part of
our brand it should now be proactively addressed
with your customers. Always be empathetic with
conviction and acknowledge the issue. Always
increase awareness of the resources that may be
beneficial to them, especially Solutions for
Wellness. Do not say that weight gain is
“predictable” or “manageable.” Recognize that it is
ultimately about what is best for the patient, and
while ZYPREXA may be the drug of choice for a
majority of these patients, sometimes a patient
does need to be switched if benefits do not exceed
the rlsks SO | Just to reca:p-:

1. Be proactive using the new three-part message.

2. Be empathetic with conviction while
acknowledging.

3. Eliminate “predictable” and “manageable”
from your dialogues.

4. Increase implementation of resources,
especially Solutions for Wellness.

Here’s an example using the predictability spread.

Doctor; you mentioned that an agent that is dependable
and predictable 1s meaningful to you to strengthen trust

with your patients. As you have seen 1n your chinical
experience, no drug therapy works unless a patient
continues to take it. Unpredictable and intolerable
adverse events can undermine all of your
accomplishments. 1t 1s critical that you are able to
strengthen a patients trust by making them aware
of what they can expect. Overall, ZYPREXA has a
reliable safety profile. No surprises; no trust breakers.

How does this remﬁme your decision 1o depend on
IYPREXA for those patients suffering from breakthrough

symptoms of schizophrenia or acute bipolar maniag

At this point, you should have the same three-
step dialogue with the CMHC customer as

you practiced earlier with the Private Practice
customer around weight gain. Here are some
additional questions to help implement resources
(step three of your discussion):

How can I partner with you and your staff to help

those patients cope with this adverse event?

Can I meet with you and support staff to discuss
these materiali—especially Solutions for Wellness—
tn more depth? |

Owerall, how does ZYPREXA's dependable and
predictable efficacy and safety profile help you
help your patients?
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CMHC Message

Fewer hospitalizations for schizophrenia patients.
to help yuu focus on Eung-term treatment gna!s‘

Significant maintenance of treatment response in
schizophrenia to help you relieve symptoms longer!

b ity 20
Ethizephrealy Buody,

ms £3 mqu
'?]F ?Ecm FEE it

Amm_l_'g:p_a'_t:iEl_it_'s'_y_1 l ed morerpbust: le el f impapvemen t(>4ﬂ’%) dJ

Patien tq_q_l u_ld ‘b periodivally seasseszed to determing the. need fivr mdlirenance.
wearmentwith appropriate dose.

1

201%

Memy mimist disog

Patients treated with - ZYPREXA had & significa ntly.fewer-hospitalizatio-
compated witli risperidone-treared pan'mq'(Pk D5V, 13iFfererices hetween. Z.‘YPRL’.)EEA-
afid Tidly pefidinl weid vt sratistically = Saf

ware £y meftay for

"hese-was no sfatidtically dignificantdifference between LYPREXA-and sispesidone
on-tlie primary durcoine ieasire of the stady tearorsgition. | lowevey ZYPREXA
wid s ly sapéiio By haloperidal (DL nivihis it

for Reloperig.

ZYPREXA is apprmfed for thi-tréatment by schlznnhrema #hid Tor scuké bipolar nvanis.

-'P’rE',scnhlng Infnrrn txjn Fﬂr Hemﬂdnlugj r||:| Sth:L,l LImltatxJns K |:hges 18 J[) FDI'S fB'E_,? |rrf€Jrrr| t»nn
an fisperidane or-hedoperidal, see manifacturers” packepe inserts. "o fiE, § et et

Tab 3: Foundational to help you reach
shared treatment goals

This section focuses on maintenance of treatment
response in schizophrenia and the devastating
consequences of relapse. Today’s marketplace

is much more complex with more compet’itors .-

than even one year ago. New indications and
formulations from competitors are expected soon

and the ability to impact and proactively position

the competition becomes very difficult with varying
individual competitor strategies. Not only do we have
many competitors, but each of these competitors is
viewed differently in the marketplace. To compound
these issues, the marketplace is beginning to make
decisions on non-traditional factors such as adverse
events as the first determinant. A marketplace that
consists of many competitors communicating about
adverse events through a diverse marketing mix is not
a marketplace where ZYPREXA will excel.

Therefore, we must stay on - the high road and play to
the strengths of ZYPREXA.

Our overarching competitive strategy is to address
competitive threats in the context of the brand
promise, executed with tone and content consistent
with the brand character while differentiating
ZYPREXA' strengths. When doing this we can
address competitive threats with themes that affect
multiple competitors at the same time. When we
look for points of differentiation and points of
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parity, one clear differentiating point stands
out against virtually every competitor in
schizophrenia. This one point is maintenance
of treatment response.

The strategy will be supported by the relapse
curves and hospitalization data. This story is
competitively fo:.cuse-d_, while still incorporating the
brand promise. So here is what you need to do:

1. Discuss how ZYPREXA offers significant
maintenance of treatment response
in schizophrenia.

2. Ask your customer to describe what it looks
like when their patients with schizophrenia
fail to maintain treatment response.

3. Ask your doctor what this means to them
and their patients.

4. Continue the discussion of how ZYPREXA
helps them help their patients move
lives forward.

TO BEVERY CLEAR: WE WILL ONLY TALK
PERTAINS TO SCHIZOPHRENIA,AND
NOT IN REFERENCETO BIPOLAR

VIANIA. AS A REMINDER, OUR
INDICATION IS FOR ACUTE BIPOLAR
VIANIA ONLY, AND WE WILL NOT
PROMOTE OFF LABEL OR IN ANY WAY
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CMHC Message

IMPLY THAT ZYPREXA SHOULD BE USED
IN THE MAINTENANCE PHASE OF
BIPOLAR DISORDER.

Again, we have excellent data so really focus on
bringing the points of difference between
ZYPREXA and our competitors to life. Since

the sales aids rolled out in August, we have been
using the Tran data of maintenance of response in
schizophrenia in those patients having a greater
than 20% improvement. Now we have the data
looking at those patients achieving a greater than
40% response. On the facmg page are data from a
different study comparing hospitalization rates.
This is an excellent opportunity to talk about
patlents mamtammg response as well as Staymg
out of the hospital and in the community. Here is
an example of how this call may happen.

Doctor, you mentioned that a foundational agent fo
help you reach shared treatment goals in schizophrenia
is important. Lets revisit that patient we talked about
matially. He came in uncooperative, hostile, irritable,
hallucinating. Afler you get those breakthrough symptoms
of schizophrenia under control, you certainly want to
maintain the progress that youwve achieved. ZYPREXA
is a foundational agent you can build upon to effectively
control symptoms of schizophrenia and help you reach
shared treatment goals. In treating schizophrenia, a
Joundational agent 1s the butlding block, like the
Joundation of a house. This data supports ZYPREXA'

maintenance of treatment response in schizophrenia.

Of patients with robust improvement, approximately
93% had mantained a clinical response at eight months.

I magme the gratification in seeing that patient who 1s
suf ermg today, sz‘cm‘mg him on ZYPREXA Zydis, and
then seeing him in December and he has maintained
his improvement and has moved his life forward, then
around February be 1s still holding the line and perhaps
even progressing further. That ability to maintain
response so you can help develop other skills is a
compelling reason to start him on ZYPREXA.

1ell me about some of your patients with schizophrenia
who have demonstrated continued improvement on
ZYPREXA. Could you describe what it looks like when
patients fail fo maintain treatment response? Would you
agree that ZYPREXA looks like a foundational agent
Jfrom which to build your treatment plan?

Another implication of maintenance of response

in schizophrenia is the prevention of relapse and
hospitalization. In this next study, patients with
schizophrenia treated with ZYPREXA experienced
significantly fewer hospitalizations than patients
taking risperidone. This could mean your patient can
get a job, have a better chance of keeping already
[ragile interpersonal relationships, having some hope.

Feawer /yos}fbiz%ziizm‘.iam be@b you both ﬁcw on ng—z‘erm
treatment goals.

How 15 this hospitalization data meaningful to you?
How does this data of ZYPREXAs czézlzz‘y 10
maintain efficacy compare lo your experience in
treating patients with schizophrenia? What might
staying out of the hospttal mean to your patients?
What does this mean to you?
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CMHC Message

Resources that can help you help your
patients and their families

Moving Forward paticnt education video and brochure
Lelp patients Jearn about thelr Mress and kwow whattm expect

frovr thieis ihedicating.

NeuroI'reatment T'eam Partner Program (N1T'P)
Matedalsto help teatment redms sdocate:patients abour dieir

Mhsessand inedication.
Medical information svallet card
Paticnt pocket calendar

Paticrit starter kit

1elping You Get Better

Alleilingtal treduneiitredin cdunseling guide with tedr sheets, |

1lealthy Lifestyle Solutions video

A proactive welpht-manapement. program.

Solutions for Welltiess progranis

Croup and individial educatiomal materials. on nunition, exercise;

and healthy: fifssnye:

Visit ZYPREXA om

Additional resources for- plysicians.as well as patients.and their families.

7 years on the

market; used by
more than 11 millien
patients worldwide

ZYPREXA I8 approved f_or-th_e treatment of s;hizo_ph renia and for-acute _h_ipola_r ma_nia._
Foi e titicniel sefity i (b Znd-other I portant prescrbity bongiterEtions, seé fégés 64y znd the ful
P'rescrih'ih_g_ Informatidn: ) o

Here is one last thing I like to share with you. Here are
some of the resources Lilly provides to help you help your
pm‘ien_ﬁ, Some of these materials coach _-Z%f'e-_iimpm-‘ame- of
taking medicine. There are tracking charts, which
involve the patient and reinforce medication comphiance,
some education about mental illness, belpful tips on
healthy living, and materials for the treatment team.
Ultimately, 1t 1s about getting a patient better and
keeping him well, and ZYPREXA offérs a complete
package of useful tools to accomplish this goal,
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ZYPREXA can be your foundational agent in
schizophrenia and acute bipolar mania and has been
used by more than 11 mullion patients worldwide.
This 1s testimony fo how ZYPREX4

A continues o

help physicians like you help their patients.

Which resources will help you continue to use
ZYPREXA as a foundational agent to help you
reach shared treatment goals in schizophrenia and

acute hpokzr mania?l

Again, cash in CHIPS and bring this data to life.
During an actual sales call, after you have covered
one message element, go to the back cover and
create action.
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CMHC Message

Flexible to Help you meet a variety of patient needs,
Dependable and predictable: to help you strengthen trust.

Foundational to: help you reach shared treatment g oals.

LY PREXA Zydis iz alsy availible i 10 aid S-myg rables.

AR e SR R T DI T 8T R T F s fatonate e Sar a4l o

S B

-;35:and 25-mg tablets,

ZYPREXA is approved for the-treatment of schizophrenia and for:acute-bipolar mania.

Back Cover

The back page is ZYPREXA’s core message
goal for the brand promise. The three core
message elements:

Flexible to help you meet a variety of patient needs.

Dependable and predictable to help you

strengthen trust.
Foundational to help you reach shared treatment goals.

And a visual reminder of ZYPREXA tablets and
ZYPREXA Zydis, for which we’ll continue to be
in launch mode for the next 90 days.

SEPTEMBER 2003 For internal use only. Not for use in detailing.
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CMHC Message

Rapidly dissolving ZYPREXA® Zydis® (Olanzapine) Orally
Disintegrating Tablets: pharmacokinetic. profile’

£lod g

o | Mesnanrem ameng e

12 16 .

Concerrtrats g measured i 23 healthy voluhteers dusing the absorption pliase ((-4-hous),

Pliavzenkiietic stodies have shown tha. ZYPREXA. tahlets and ZYPREXA Zydis dissage

feiriié e Wiokaivalet.

Zyl:lis- is:zregistered tredema k of Gardinl Heslth, Ing- b Beedvn s -n-;;t:l:-:t?.:-

14

Phenylketonurics should be-ediised that ZYPRENS, Zydis contzins phenylelzning, STy IR A

Rohust efficacy in depressive symptoms

of schizophrenia compared with risperidone’

i BYMPTOME INGLUDE:
SADNERE

MOFRERENERS

R
=

i

i £
B L

. s . ) S s Winah el 0888
11 this 28=wéek selizophenis snady ZYPREX A wir siptiifiaity mofe eFective e
thin fi#peridone i imiprovihe depiesive syinptoins.. L :
R : iy ZYFHERS
a7 T
for Haparidoen,

ZYPREXA s dpprovid for the treatment of schizaphirania snd for scutg hipolar manis.
Forgdditiorz] Séfisty it le-2nid dthier \friporEnt frescribing considerztions, SB8 feges 18- 7. 2 the ol
Prészrlting Infdrrnation. For Wationdlogy ani Study Lirittns, see figes 18-20. Forsafétyimoimetion

on fisperldone; see manufacturer’s peckage nsert:’

Additional Data

There is additional data you may find useful.
The first is the pharmacokinetic curve for

ZYPREXA Zydis, which is the same as in the

leave behind rolled out this summer for launch.

Use this as appropriate to help your customers
better understand ZYPREXA Zydis. The
second is efficacy of ZYPREXA as compared
to risperidone for depressive symptoms of
schizophrenia. This is from the Tran study
where patients on ZYPREXA had a
statistically better improvement in

depressive symptoms of schizophrenia.
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Hopetully you now have the appropriate direction
in using the new sales aids to help you reach your
goals for the remainder of 2003. What we have
provided with these sales aids are tools for you

to use in each call that supply written prompting
for dialogue and m.e-aningful Visual_imag_es for
customers, all the while maintaining an undertone

of emotional benefits to the customer. As you have

now seen, the sales aids are very consistent, but
there are still a few differences, namely the target
patient, starting dose, and data and verbiage
geared toward the CMHC customer. We know we
have the best sales force in the industry and hope
that you find the new sales aids to be useful tools
as you sell ZYPRIEXA in your territories.
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All other product hames are the property of their respective owiers.

ZYPIexa

Olanzapine

HELPING MOVE LIVES-FORWARD
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